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The foundation 
of our programs 
reflects our values 
and legacy as a 
company, as well 
as the broad reach 
and resources of 
The Walt Disney 
Company.

Christine M. McCarthy
Senior Executive Vice President 
and Chief Financial Officer, 
The Walt Disney Company

Looking ahead to 2018 and beyond, you can expect 

Disney to continue to focus on our long-term goals, 

with transparency about our progress toward those 

targets, even as we respond effectively to meet the 

needs of our business, consumers, and employees 

in an era of rapid evolution and relentless change. 

We’ll build on all of the programs outlined in this 

update, with renewed focus on bringing joy and 

wonder to families everywhere, delivering comfort 

to those in need, and creating inspiration and 

opportunity for those who, like us, want to improve 

their world. The foundation of these ongoing 

programs reflects our values and legacy as a 

company, as well as the broad reach and resources 

of The Walt Disney Company.

 

We appreciate your interest in our efforts to be a 

good corporate citizen and are proud to share our 

achievements with you. And as we achieve our 

goals, we’ll continue to seek out new opportunities 

to maximize our positive impact on the world 

around us.

Ten years ago, we took stock of our efforts to be 

a good corporate citizen of the world, identifying 

areas in which we lead the way as well as areas 

where we knew we could do better. We published 

our first report covering fiscal year 2008 and 

including our first set of environmental targets. 

Since then, we’ve set and achieved many additional 

targets covering new areas of opportunity, made 

significant improvements on all of our commitment 

areas, and established robust plans to meet the 

goals still outstanding by 2020. 

 

In addition to the notable progress toward these 

published goals, and our nearly $350 million in 

annual charitable giving this year, we’re also very 

proud of the response from our company and our 

employees to the unprecedented string of natural 

disasters that swept the globe in 2017, including 

Hurricanes Harvey, Irma and Maria; historic fires 

impacting large areas of California; earthquakes in 

Mexico and other tragic events that touched the 

lives of thousands of our employees and devastated 

the communities in which they live, work, and play. 

Our collective response to each of these tragedies 

was swift and effective — including donations of 

close to $5 million to global relief agencies through 

direct cash contributions as well as dollar for dollar 

matching of donations made by our employees 

through our matching gifts program. In addition, 

Disney|ABC Television mobilized and hosted a 

national Day of Giving which raised an additional 

$15 million for recovery efforts.

 

Walt Disney once said “anything that has a Disney 

name to it is something we feel responsible for.” 

More than half a century later we still feel that 

same sense of responsibility about everything we 

do. Regardless of whether we’re talking about a 

movie, a theme park, an alternative energy plant, 

or a recycling bin — across the country or around 

the world — everything that bears our name 

comes with our commitment to always act ethically, 

create content and products responsibly, maintain 

respectful workplaces, invest in communities, and 

be good stewards of the environment. 

 

These are long-held traditional values at Disney, and 

we’re encouraged to see a growing awareness of 

their importance in the world and their bottom line 

impact. In addition to high quality and fair pricing, 

consumers look at several other factors when 

making purchasing decisions, including things like 

how companies treat their employees, what efforts 

they make to conserve energy and water, and 

reduce waste, and their commitment to continued 

improvement when it comes to good corporate 

citizenship and effective social responsibility. 

Increasingly, prospective employees are looking 

at the same factors when choosing where to 

spend their time and effort. As a result, doing well 

increasingly involves doing good – and we’re very 

proud of Disney’s hard-earned reputation as one 

of the world’s most admired companies, respected 

for what we create, how we perform and, just as 

importantly, the integrity with which we operate.

 

A Message from Our Executive
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FISCAL YEAR 2017 2016 2015

Supply Chain: Facility Footprint
Aggregate Number of Facilities Manufacturing Disney-Branded Products 
During the Fiscal Year16,17

37,500 34,200 30,200

Supply Chain: Percentage of Findings Identified for Remediation 18,19,20,21,22

Child Labor 1% 1% 3%

Involuntary Labor 1% 1% 3%

Coercion and Harassment 0% 0% 2%

Non-Discrimination 1% 1% 3%

Association 1% 1% 2%

Health and Safety: Factory 85% 86% 89%

Health and Safety: Dormitory 3% 4% 13%

Compensation: Minimum Wage 8% 9% 16%

Compensation: Overtime Wage 11% 13% 20%

Compensation: Overtime Hours 63% 61% 63%

Compensation: Social Benefits 59% 59% 61%

Protection of the Environment 33% 36% 39%

Other Laws 25% 28% 29%

Subcontracting 3% 5% 16%

Monitoring and Compliance 10% 11% 18%

Publication 4% 5% 9%

Healthy Living
Percentage of Disney-Licensed Wholesale Food Sales Dedicated to Everyday Foods 
that Meet Disney’s Nutrition Guidelines

Global 79% 70% 67%

North America23 Meets 85% 
Target

Meets 85% 
Target

Meets 85% 
Target

FISCAL YEAR 20171 2016 2015

Environmental Stewardship
Direct Emissions2,3,9 (Metric Tons CO2e) 843, 275 866,797 853,805

Indirect Emissions2,3,9 (Metric Tons CO2e) 1,041,639 912,518 917,247

Combined Direct + Indirect Emissions2,3 (Million Metric Tons CO2e) 1.88 1.78 1.77

Retired Carbon Credits4,5 (Metric Tons CO2e) 804,859 685,706 626,519

Net Emissions (Million Metric Tons CO2e)2,3,4,5 1.04 1.09 1.14

Total Energy (MWh)6,9 5,847,058 5,517,380 5,501,841

Total Percentage of Waste Diverted from Landfill and Incineration (tons)7 46% 45% 49%

Water Use (billions of gallons of potable water)8,9 6.91 7.04 6.99

Strategic Philanthropy
Corporate Giving (cash, millions U.S.$)10 $104.5 $101.0 $95.5

Corporate Giving (in-kind donations, millions U.S.$)10 $244.1 $301.1 $237.8

VoluntEARS Hours 486,600 542,800 592,000

Workplaces
Global Employees11,12,13 180,154 178,98514 169,237

Minority Percentage (U.S. Employees)12 42.8% 40% 40%

Minority Percentage (management, U.S.)12 25.3% 24.4% 23.5%

Female Percentage (global employees)12 52.9% 52.7% 52.5%

Female Percentage (management, global)12 43.2% 43% 44%

Total Direct Spend with Minority and Women-Owned Business Enterprises (millions, U.S.$)14 $432.7 $478.6 $513.7

Trainings Offered (unique)15 19,400 17,300 12,800

Number of Trainings Taken15 1,027,800 1,025,200 1,023,000

DATA TABLE
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1.	 Disney’s fiscal year generally runs from the Sunday 

closest to October 1 to the Saturday closest to 

September 30.

2.	 The boundary for Disney’s GHG target includes owned 

and operated assets (such as Walt Disney Parks and 

Resorts, Disney Cruise Line and commercial spaces), 

leased assets (such as Disney Stores and office locations) 

as well as Productions (including feature films, television, 

Theatricals, and ESPN). 

3.	 Greenhouse gas emissions are measured and calculated 

according to the principles in the World Resources 

Institute (WRI) and the World Business Council for 

Sustainable Development (WBCSD) Greenhouse Gas 

Protocol’s “A Corporate Accounting and Reporting 

Standard, 2004 revised edition” (GHG Protocol).

4.	 Carbon credits are from projects developed according 

to recognized standards (e.g., Climate Action Reserve, 

Verified Carbon Standard, Gold Standard, etc.). All 

credits are verified by accredited third party reviewers. 

Retirement certificates for the carbon credits can be 

found on our website.

5.	 Contractual instruments and source-specific emission 

factors are used in calculating credit retirements and net 

emissions to better reflect Disney’s business operations. 

With these adjustments, Disney’s combined direct and 

indirect emissions are 1.84 million MTCO2e.

6.	 Total energy includes electricity, natural gas, chilled 

water, hot water, steam, renewable energy, and fuels.

7.	 Diversion includes operational recycling, compost, 

donations, sold and liquidated items, items sent to 

archives, thermal waste-to-energy, and non-thermal 

waste-to-energy. Waste includes operational landfill and 

incineration without energy recovery. Facilities include 

Theme Parks and Resorts, ESPN, Enterprise Owned, and 

Pixar. Excluded are all leased properties, Disney Stores 

and Distribution Centers, TV stations, Radio Disney 

stations, and all construction materials. 

8.	 The boundary for Disney’s water target includes owned 

and operated assets (Theme Parks and Resorts, Disney 

Cruise Lines, owned commercial spaces, Studios and 

ESPN). Water consumption from Disney Stores and 

leased assets are excluded from the target. Data for 

Shanghai Disneyland is not included in this value as it 

was not part of the 2013 baseline.

9.	 The data has been revised since the 2016 Corporate 

Citizenship Data Table to reflect corrections made to data 

as a result of internal reviews. 

10.	Corporate cash giving includes corporate contributions 

made by the Disney Conservation Fund. In-kind support 

refers to any non-cash contribution comprised of tangible 

items or non-tangible support. Donations may include 

but are not limited to estimated values for merchandise, 

theme park tickets, food, public service airtime (PSAs), 

character/talent appearances, and other charitable 

support. Due to differences in distribution, viewership, 

programming, availabilities, pricing, marketplace 

demand, and other variables, PSAs are valued differently 

across our media platforms. For example, in some cases, 

PSAs are valued based on an average sales price for 

the time period. In other cases, the value is based on 

an average sponsor value across a daypart rotation. 

Therefore, we do not use a single method to value PSAs. 

In FY16, there was a significant increase in the value 

and volume of book donations due to an increased 

liquidation of inventory via charitable donations. In FY17, 

book donations dropped back to the normal giving level, 

resulting in a decrease of in-kind reporting value. 

11.	 Employee statistics reflect our employment base at the 

end of each fiscal year. Management includes manager 

level and above. There were approximately 199,000 

employees at The Walt Disney Company as of the end of 

fiscal year 2017.

12.	Global Employee diversity numbers include all employees 

in our SAP system. This number excludes Pixar and 

Disneyland Paris employees, includes casual employees 

paid within the last 60 days but excludes daily hires and 

contract workers.

13.	The opening of Shanghai Disney Resort in FY16 

contributed to the increase in the total number of 

employees since FY15. 

14.	Our update includes only those firms that are diverse 

owned, controlled and operated businesses certified 

by the National Minority Supplier Development Council 

(NMSDC), the Women’s Business Enterprise National 

Council (WBENC), U.S. Business Leader’s Network 

(USBLN), National Gay and Lesbian Chamber of 

Commerce, and/or the U.S. Department of  

Veterans Affairs.

15.	For training-related data, the numbers represent all 

employees in D Learn, while excluding Pixar, Disneyland 

Paris, and contract workers. Participants can attend 

more than one training. Training includes online courses, 

classes, and on-the-job training. 

16.	Data includes facilities active at any point during fiscal 

year, rounded to nearest hundred.

17.	 Increase in facilities for FY16 & FY17 reflects both an 

expanding business as well as an updated counting 

method due to adoption of new data platform in 2015.

18.	Disney uses the World Bank’s Governance Indicators 

(WGI) as primary resource for identifying and comparing 

areas of risk, and determining where to focus our 

monitoring resources and requirements. Please refer to 

our Permitted Sourcing Countries policy.

19.	The International Labor Standards (ILS) Program works 

towards ongoing and sustainable improvement in 

working conditions at facilities producing Disney-branded 

products. All Code of Conduct violations identified in 

active facilities as the result of audits or assessments 

must be corrected or remediated within the time periods 

and in the manner established by the ILS Program 

as a condition of continued use of the facility for the 

production of Disney-branded products.

20.	The supply chain for Disney-branded products 

experiences routine fluctuations in active facilities. In 

2017, approximately 24% of our total facilities were 

new producers of Disney-branded products, which 

complicates any YOY comparison. 

21.	 In 2015, the International Labor Standards group 

transitioned to a new data management system, resulting 

in a number of changes in the way data is aggregated 

and reported. This new system provides us with a more 

accurate, real-time understanding of labor conditions 

within the extended supply chain for Disney-branded 

products but, as a result, the 2015, 2016, and 2017  

data presented here is not directly comparable to 

previous years.

22.	Reductions in findings for these categories are a result 

of our ongoing efforts to engage with licensees and 

vendors that are committed to meeting the requirements 

of Disney’s ILS program.

23.	The North American (includes U.S. and Canada) 

calculation excludes pre-2006 contractual agreements 

and aligns with evolving industry classifications for 

products that contribute to children’s nutrition. We 

continue to assess evolving industry classifications 

internationally. 

DATA TABLE FOOTNOTES
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Environmental
Environmental Policy

Management of Chemicals in Consumer 

Products

Paper Sourcing and Use Policy

Use of Live Animals in Entertainment

 
Social
California Transparency in Supply Chains 

Act Statement

Code of Conduct for Manufacturers

Conflict Minerals Policy

Human Rights Policy Statement

Nutrition Guidelines

Smoking in Films

U.K. Modern Slavery Act Transparency 

Statement

 
Governance
Corporate Governance Guidelines

Permitted Sourcing Countries

Political Giving and the Participation in the 

Formulation of Public Policy

Standards of Business Conduct

We believe that acting in an ethical manner and 

with respect for human rights is core to our ability 

to operate and grow our businesses around 

the world. We strive to conduct business with 

honesty, integrity, and in compliance with the law, 

everywhere we operate. We commit to a number 

of environmental, social, and governance policies 

and practices that promote the thoughtful and 

ethical operation of our business. These policies are 

provided via our website and include, but are not 

limited to the following: 

ADDITIONAL POLICIES AND APPROACHES

Issues prioritization is an integral part of our strategic 

planning activities throughout the company, 

including our approach to social and environmental 

responsibility. We review and revise our approach to 

priority issues on an on-going basis through business 

planning, external engagement, and evaluations of 

the current and future operating environment for 

our company.

 

Our assessment of key issues is intended to drive 

our social and environmental responsibility strategy 

and policy priorities, our programs and philanthropic 

support, and our business actions and guidance. We 

evaluate issues on multiple dimensions, including each 

issue’s relationship to or impact on managing risk, 

enhancing brand and reputation, meeting stakeholder 

expectations, shaping the policy environment, and 

affecting society. Our assessment of these factors 

is conducted in regular collaboration with our 

internal functions and business units, as well as the 

perspectives of external stakeholders, including guests 

and consumers. 

 

While this update details many critical issues, it is not a 

comprehensive view of all issues of importance to our 

business or society, but rather prioritizes a set of areas 

of known interest to our stakeholders and focuses on 

highlights from the fiscal year. We understand that the 

landscape of issues affecting society and our company 

is constantly evolving, and we will continue to refine 

how we define, identify, and report on those issues.

ISSUES PRIORITIZATION

Unless otherwise stated, all data and information in 

this Performance Summary pertain to efforts in fiscal 

year 2017, which began on October 2, 2016, and 

ended September 30, 2017.

 

This update represents our impacts, progress, and 

results as they relate to social and environmental 

responsibility. Performance data are presented 

throughout the update, and we are committed to the 

continued improvement, accuracy, and sophistication 

of our social and environmental responsibility 

reporting. To this end, our corporate reporting 

function, which also manages Disney’s financial 

data and reporting, collects and validates our data. 

Where relevant, we provide details on scale, scope, 

and collection methodology. We take care to explain 

key estimates or assumptions that have been used 

in the development of metrics. The annual update, 

along with the stories and content on our website and 

social media, provide a broad view of our social and 

environmental responsibility efforts.

 

In this update, we also share examples of efforts 

we’re proud of from this past year that align with 

and support our mission. These examples are not 

exhaustive of the work happening every day around 

The Walt Disney Company. If you want to stay up-to-

date on Disney corporate social responsibility efforts, 

please learn more at our corporate website and follow 

us on Twitter @DisneyCSR. 

REPORTING

APPENDICES
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12. Product Responsibility

G4-M2 — G4-M4 Content Creation
•	 Nutrition Guidelines targets (p. 9)
•	 Standards of Business Conduct
•	 Disney Privacy Policy
•	 Code of Conduct for Manufacturers
•	 Policies and Approaches (p. 22)
•	 Disney Online Safety: Kids
•	 Healthy Living (p. 9)

Customer Health and Safety

G4- PR1 Customer Health and Safety
•	 Healthy Living (p. 9)
•	 Policies & Approaches
•	 Product Safety
•	 Healthy Cleaning Policy

Marketing Communications

G4-PR6 — G4-PR7 Marketing Communications
•	 Healthy Living (p. 9)
•	 Policies and Approaches

13. Society

G4-SO4 — G4-SO11 Society
•	 Corporate Governance
•	 Standards of Business Conduct
•	 International Labor Standards (p. 8)
•	 Annual Report/10-K
•	 Policies and Approaches

9. Environmental Performance Indicators

G4-EN3 — G4-EN23 Environmental Performance Indicators
•	 Environmental Stewardship (p. 5)
•	 Data Table (p. 19)
•	 Infographic: Environmental Stewardship at Disney
•	 Environmental Stewardship

G4-EN27 Extent of impact mitigation of environmental impacts of 
products and services

•	 Smart Packaging Initiative
•	 Disney Merchandise Bag Recycling Policy
•	 Environmental Stewardship

10. Labor Practices and Decent Work

G4-LA2 — G4-LA12 Disney Workplaces
•	 Workplace Practices (p. 10)
•	 Disney Careers
•	 Data Table (p. 19)

G4-LA14 — G4-LA16 Labor Standards in the Supply Chain
•	 International Labor Standards (p. 8)
•	 Responsible Supply Chain
•	 Data Table (p. 19)
•	 Policies and Approaches

11. Human Rights

G4-HR1 — G4-HR11 Human Rights
•	 Human Rights Policy
•	 International Labor Standards (p. 8)
•	 Data Table (p. 19)
•	 Supply Chain Investment Program
•	 Policies and Approaches

5. Report Profile

G4-28 — G4-32 Reporting Profile
•	 Appendices: Reporting (p. 22)
•	 Corporate Website – Prior Reports Section
•	 Contact Us

6. Governance

G4-34 Governance structure
•	 Corporate Governance website
•	 Annual Report/Form 10-K
•	 Proxy Statement
•	 Standards of Business Conduct
•	 Global Ethics and Compliance

7. Ethics and Integrity

G4-56 Statements of mission, codes of conduct, and principles, 
and codes of ethics

•	 Policies and Approaches (p. 22)
•	 Standards of Business Conduct
•	 Code of Business Conduct and Ethics for Directors
•	 Global Ethics and Compliance
•	 U.K. Tax Policy PDF

8. Economic

G4-EC9 Proportion of spending on local suppliers at significant 
locations of operations

•	 Data Table (p. 19)

1. Strategy and Analysis

G4-1 Statement from the most senior decision maker
•	 Message From Our Executive (p. 12)

2. Organizational Profile

G4-3 — G4-16 Organizational Profile
•	 Annual Report/Form 10-K
•	 The Walt Disney Company website

G4-10 Workforce by employment type, contract, region, and 
gender

•	 Data Table (p. 19)

Employment Type Global U.S.

Casual Seasonal 8% 9%

Casual Ongoing 20% 23%

Full Time 71% 68%

G4-11 Percentage of total employees covered by collective 
bargaining agreements

•	 U.S. all management levels by union status: 57% covered by 
collective bargaining agreements

3. Identified Material Aspects and Boundaries

G4-18 — G4-19 Identified Material Aspects and Boundaries
•	 Appendices: Reporting (p. 22)

4. Stakeholder Engagement

G4-24 — G4-27 Stakeholder Engagement
We frequently engage with stakeholders in ongoing dialogue, 
including with employees, business associates, governmental 
and nongovernmental organizations, and consumers. We believe 
that working with stakeholders enhances our ability to identify 
opportunities, address issues, and find solutions to some of our 
most pressing challenges. 

•	 Responsible Supply Chain External Stakeholder Engagement

This update references the G4 guidelines. The Global Reporting Initiative’s G4 Sustainability Reporting Guidelines provide 

a comprehensive set of indicators on economic, environmental, and governance impacts of a company’s performance. 

GRI INDEX
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