












2013 Citizenship Highlights 
October 2012 

Disney announces a new Paper Sourcing and Use Policy

Jay Rasulo, Disney’s Senior Executive Vice President and Chief 
Financial Officer, speaks at the 2012 BSR Conference

November 2012

ABC’s “Day of Giving” raises more than $18 million for  
the American Red Cross in support of Hurricane Sandy  
rebuilding efforts

Disney provides a founding grant for “HERfinance,” a BSR-
sponsored program that creates financial literacy curriculums  
for female factory workers in the global supply chain

Friends for Change sponsors Family Volunteer Day, a day  
of service that celebrates the power of families who  
volunteer together

December 2012

Club Penguin’s Coins for Change allows kids to donate  
virtual coins earned in the game to causes that matter  
to them, resulting in a $1 million donation to real-world  
projects and charities

ABC Family’s “25 Days of Christmas” encourages  
25 days of giving 

January 2013

UNICEF launches P.L.A.Y. initiative with $1 million grant  
from Disney

Mickey Check, a tool that makes it easier to identify nutritious 
choices, expands to kids’ menus at table service restaurants 
throughout Walt Disney World and Disneyland

May 2013

Disney VoluntEARS celebrates 30 years of strengthening 
communities

Disneyland inspires classroom creativity with CREATE grants

June 2013

Disney teams up with Blue Star Families and donates  
30,000 books in support of U.S. military families

Walt Disney Parks and Resorts Cast Members support  
children’s hospitals around the world

July 2013

ESPN releases “Nine for IX” documentaries to celebrate the 
40 h anniversary of Title IX

Disney presents SummerStage Kids, an event that  
exposes New York City youth to the world of international  
arts and culture through a vast and diverse collection of  
engaging entertainment

KABC-TV’s Feed SoCal campaign to fight hunger collected  
2.5 million pounds of food for four regional food banks in 
Southern California.

August 2013

Disney Worldwide Conservation Fund awards its 1,000 h 
conservation grant and announces its 2013 Conservation 
Heroes

Disney TRYathlon, which encourages kids and families to live 
active lifestyles, airs on Disney Channel and Disney XD, and 
kicks off a road tour with Radio Disney to bring the campaign 
to 10 cities across the U.S.

Guests complete over 11,000 volunteer acts at the  
D23 Expo, a biannual gathering for Disney fans

Friends for Change partners with Youth Service America to 
award grants in support of youth-led projects aimed at making  
a lasting, positive change in the world 

February 2013

Walt Disney Imagineering hosts ImagiNations Design 
Competition, an event that awards students who display 
creativity and innovation in theme park design

Disney supports forest projects around the world to help deliver 
on our goal of zero net emissions 

Disney is added to the Calvert Social Index 

March 2013

Disney announces updated Permitted Sourcing Countries 
Policy for the production and sourcing of Disney- 
branded products

Disney releases the 2012 Citizenship Performance Summary 
detailing progress against its citizenship commitments

“Heroes Work Here” initiative surpasses goal of 1,000 career 
opportunities for returning U.S. veterans 

April 2013

Disney named America’s  Most Reputable Company 
by Forbes magazine

Conservation International recognizes Disney for 
nature conservation leadership

Integrated Supply Chain Management team is created 
to promote operational and citizenship objectives in our 
supply chain

September 2013

Disney and ESPN team up with Special Olympics to increase 
awareness and grow Unified Sports initiatives

Disney sponsors World Maker Faire New York 2013

Disney hosts “Be Smart Be Safe” track at Global Youth  
Summit: BYND 2015 to raise awareness about cyber bullying, 
online reputation, and online privacy 

Disney Channel and Disney XD air the interstitial,  
“This is Me,” to celebrate Hispanic Heritage Month
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About This Report
Information is included in this Performance 
Summary based on issue importance,  
stakeholder perspective, sustainability  
context, balance, comparability, accuracy, 
timeliness, reliability, and clarity.

As with our 2008 and 2010 Reports and our 
2012 Performance Summary, we look to the 
Global Reporting Initiative (GRI) for guidance 
on specific reporting principles regarding 
content, quality, and report boundaries. We 
have addressed the Media Sector Supplement 
in the GRI 3.1 guidelines. However, not all of the 
guidelines are applicable or appropriate to our 
business, and we have applied them flexibly. 

We believe our strategy and the contents 
of this report focus on the most important 
citizenship issues for Disney. But we 
understand that the landscape of issues is 
constantly evolving, and we will continue to 
refine our process to define and prioritize 
those issues, particularly as we begin our 
transition to reporting in accordance with the 
GRI G4 guidelines.

Unless otherwise stated, all data and 
information in this Performance Summary 
pertain to efforts in fiscal year 2013, which 
began on September 30, 2012, and ended 
September 28, 2013. 

This Performance Summary represents 
our impacts, progress, and results as they 
relate to citizenship. Performance data are 
presented throughout the Performance 
Summary, and we are committed to the 
continued improvement, accuracy, and 
sophistication of our citizenship reporting. 
To this end, in 2013 we transitioned the 
collection and validation of citizenship data 
to our corporate reporting function, which 
also manages Disney’s financial data and 
reporting. Where relevant, we provide details 
on scale, scope, and collection methodology. 
Using the GRI guidelines for accuracy, we 
believe the data we present are sufficiently 
detailed to allow for clear understanding of 
our disclosures. We take care to explain key 
estimates or assumptions that have been 
used in the development of metrics. 

The annual Performance Summary, along  
with the stories and content on our website 
and social media, provide a comprehensive 
view of our citizenship efforts.

Stakeholder Feedback 

Our Ceres stakeholder group provided feedback for this Performance Summary. This group, 
convened by Ceres, includes NGOs, socially responsible investors, peer companies, and other 
leaders in corporate citizenship. It represents a range of constituencies that have expertise in 
environmental and social responsibility, and governance issues.

When reviewing this report, the Ceres stakeholder group considered whether Disney adequately 
reported on its citizenship performance and key impacts, including goals, targets, systems, data, 
and initiatives. The following table outlines feedback obtained from the Ceres stakeholder group  
in January 2014.

Stakeholders want to know what we 
are ultimately trying to achieve through 
our citizenship efforts. They also want 
Disney to celebrate areas of leadership 
and innovation in citizenship. 

In the 2013 Performance Summary, we 
describe our updated citizenship strategy, 
which includes the areas of citizenship 
in which we believe we have the greatest 
opportunity to promote the happiness 
and well-being of kids and families. We 
discuss highlights and key citizenship 
innovations on our website throughout 
the year. Our 2013 citizenship highlights 
links to these online articles.  

We will continue to utilize our 
Performance Summary, citizenship 
website, and other communications tools 
to articulate our strategy and vision for 
citizenship at Disney and to highlight 
areas of leadership and innovation.

Future PlansIssues Disney’s Response

Innovation and Leadership

In 2013, Disney took significant steps in 
the management of our supply chain:
•  We revised our Permitted Sourcing 

Countries List, which limited the 
countries vendors and licensees  
could use in the production of  
Disney-branded products. 

•  We created the Integrated Supply Chain 
team in order to promote operational 
and citizenship objectives (including 
labor standards, product safety, quality, 
productivity, financial performance, 
environmental performance, and 
regulatory compliance).

•  We expanded our support for 
independent programs and initiatives 
addressing core labor issues within  
our supply chain.

Stakeholders encourage Disney to 
continue seeking ways to work with, 
influence, and inspire suppliers—
holding them to the same 
expectations Disney holds for itself. 
This includes environmental efforts 
such as water management and 
carbon reductions, as well as social 
issues such as human rights, labor 
relations, and gender equality. 

We will continue to operate our supply 
chains in a manner consistent with our 
values. This includes promoting the 
responsible sourcing of Disney-branded 
products by working to assess and 
improve labor conditions in production 
facilities, helping to uphold the safety 
and integrity of these products through 
testing and monitoring programs, 
and exploring ways to reduce the 
environmental footprint of these 
products and of our supply chains.

Supply Chain Leadership
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Future PlansIssues Disney’s Response Future PlansIssues Disney’s Response

Stakeholders applauded Disney’s 
commitment to safety but wanted 
additional and updated information. 

Safety is of utmost importance in all of 
Disney’s entertainment environments.  
Our commitment to (and investment in) 
safety spans areas such as products, 
experiences, and online/digital. The 
reporting in our 2013 Performance 
Summary reflects this commitment. 

Stakeholders understand that, due to 
Disney’s reach, it is critical for Disney 
to not only correctly represent different 
cultures in its entertainment but to 
ensure that the company is reflective, in 
its leadership and employee base, of the 
communities they serve around the world. 

Safety

Diversity

Having a diverse workforce is critical 
to our business. When our employees 
reflect the diversity of the communities 
we serve, it enhances the quality of 
our entertainment and experiences. 
Encouraging a broad range of opinions, 
ideas, and perspectives helps us drive 
creativity and innovation across the 
company. In the 2013 Performance 
Summary, we provide additional 
context on how we have incorporated 
diversity into our products experiences, 
and additional content on diversity of 
leadership as it relates to our Board 
of Directors. 

During 2013, we created our next 
generation environmental targets. 
With stakeholder feedback, we 
established new medium-term, 
time-bound targets that will help us 
achieve our long-term, aspirational 
environmental stewardship goals. 

We are building a workforce 
representative of the global marketplace 
in which we operate, while fostering 
an inclusive environment for our 
employees and their families. For 
example, among other activities, Disney 
has initiated an enterprise-wide effort 
focused specifically on expanding 
our reach and relevance to the U.S. 
Hispanic consumer and launched a 
global women’s and workplace initiative. 
Although we still have plenty of progress 
to make, we are proud that Disney 
continues to focus on this area.

We will continue to keep this 
consideration in mind as we develop new 
citizenship targets across disciplines.

We will continue our steadfast 
commitment to safety across all aspects 
of our businesses.  We will also continue to 
strive to report and disclose information 
on safety performance metrics. For 
example, in 2014 we will publish updated 
safety content on our Parks and Resorts 
Public Affairs website.  

Stakeholders want to see Disney expand 
its target-setting efforts and bridge the 
gap between our short- and long-term 
goals by setting additional incremental 
targets for the mid-term that are time-
bound and measurable. 

Long/Medium/ 
Short-Term Targets

2013 Citizenship Targets 

We continue to work diligently toward our citizenship goals. We regularly set new challenges for 
Disney in the form of publicly available targets. Targets are vitally important in helping Disney set 
a path and focus priorities. We believe that citizenship is a long-term investment that not only 
benefits us today but has the potential for an even greater impact in the decades to come.

In 2012, we published and reported on 65 enterprise-wide citizenship targets. Since their 
publication, some targets expired, some were recast as narrative in this report because they were 
neither time-bound nor quantifiable, and a few were removed because they no longer supported 
strategic priorities. Following this review of targets, we now have 30 targets. A full explanation of 
how our citizenship targets have evolved since 2012 can be found in the Evolution of our Targets 
section of this Performance Summary, and performance on past targets can be found on 
our website.

Of the 30 targets in this 2013 Performance Summary, we “completed” twelve, are “on track” 
with twelve, are “getting started” on two, and “did not achieve” four. Where targets have expired 
or been achieved, we consider whether new targets are appropriate to make progress toward 
our broader citizenship goals. For those we did not achieve, we work to understand the reasons 
why and adjust our strategies accordingly. We continue to refine targets as we learn from the 
experience of working toward them. We also develop new targets as our strategic priorities evolve.

Stakeholders stressed the importance 
of Disney clearly identifying its most 
important citizenship issues and 
prioritizing its efforts on those issues.  

Issues Prioritization

Our citizenship framework focuses our 
efforts on areas that we believe are 
most important to Disney and where we 
feel we can make a unique contribution 
to society.  

We will continue to refine our process 
for identifying and prioritizing our 
most important citizenship issues, 
particularly as we make the transition 
to reporting in accordance with the GRI 
G4 Guidelines.  
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